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CenterStage
Netfish Technologies XDIr
Interleaf
BladeRunner
Citx Web-EDI BtoB BtoC
e
Data Conversion Laboratory
Web
200
5
10
3)
EC WORLD 1999 150

23
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4-1 EC WORLD 1999

Eshare NetAgent,Expre | Software,service,solution Costomer interaction
Technologies sions
Viewlocity Software solution SCM
Sterling COMMERCE,C [ E-commerce solution Extranet
Commerce ONNECT & management
GENTRAN
Bank of End-to-end purchasing | Purchasing,payment,
Montreal solutions supply chain control
BancTec Documennt Financial,banking
process,workflow
Purchase Soft End-to-End procurement [ B2B Procurement
Inc. Software
PaperFree Transaction processing | Map development
Systems Inc. solution
e-solusions e-volveT Software Customer Initiated
Sales and
Relationship
Management
Research Consulting, Integration | EDI
Triangle Service
Commerce
Bravo Software | RemoteDesk,ED | Mobile solution, software | EDI
Group 1-PAC2000 integration
OAO Corp. solution Aerospace, IT
Foresight Corp. | Tradesite, Solution, WebEC/EDI
EDISIM software
Iciniti Corp. Iciniti Store Integrated e-Business
Iciniti business solution
SPS Commerce | EDI Service | Solution, EC/EDI
Bureau software,VAN,Service
OrderFusion Orders of | solution Order management,
MagnitudeT fulfillment traking
Softshare EDI service, software, | Commercial &
solution government trading
partner
The EC Co. EC Exchange Midmarket B2B solution Midmarket & small
suppliers
LPA Software LPAVision, Manage service parts | Aerospace,
BidBroker inventries, reverse logistics Automotive,
Telecommunications
OnDisplay Inc. | CenterStage solution e-business portal
EPIC Systems B2B EC Software | OBI purchasing
Inc. applications
Netfish XDlIr solution Automated document
Technologies workflow
Drayton,Drayto EC Application Integration | Commercial,
n & Lamar into ERP system Government
IriScan Iris recognition technology EC, on-line

transaction
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4.1.3

11
(1)
40
40.0
(2)
500 70
)
1995
40.0%

1990 1994
27.5%

17.5%

70

40 CD-ROM

95
57.5 94

32.5

10,000

1,000
10,000
17.5%

1,000
100

12.5%
40.0%

N=40

32.5%

30.0% N=40



(4)

1995 1996 67.5
(5)
72.5
1999 1994
1998 2.5% 5.0%
1997
17.5% 17.5%
1995
35.0%
37.5%
b N=40 2508
(6) ( )
70.0
)
12.5% 72 .5%
10
25% 5.0%
2.5%  5.0% 10 ( ) 10
10.0% 7.5%
100 5,000
5.0%
10.0% 5.0%
100 10
1,000
20.0%
17.5% 10.0%
1,000
5,000 5,000 1000
1,000 15.0%
5000 10.0% 37.5%
30.0% N=40 N=40
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4.2

4.2.1
€y
VitaminCity
(2)
1995
1997 3
1998 3
1999 3
3)
1999 200
1 5
1
VitaminCity
Web 75%
goo ID
(4)
VitaminCity

72

VitaminCity

1998

1999

2000

5%

30,000

Fax

25%



VitaminCity oL

oL
VitaminCity
VitaminCity 2000
4.2.2 Beyond.com
(€9)
Beyond.com
99 2,000
50 50
99 180
(2)
Beyond.com

Ecite@Home Road Runner

73

1994 11

55 45

Beyond.com



Amazom.com

20
3)
Beyond.com 99
99
Beyond.com
4.2.3 eBay
CtoC
eBay CtoC

Amazom.com

150

15

100

74

Beyond. com



€y

eBay Inc. eBay CtoC
1995
9 3 1998 9 1999 10
600 99 150 2,500
(2)
eBay
.............................................. G 7
Billpoint.com
g G e ‘
(Buyer) > (Seller)
Billpoint.com “ o § ( )
eBay Billpoint.com
3% eBay 1% 4%
3)
CtoC

Trust & Safety
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0.003% eBay
99
CtoC
%)
CtoC 1,000
80%
eBay
eBay
OnSale
CtoC
4.3
4.3.1 autobytel.Japan
€9)
30
99
autobytel CarPont
ISIZE
1999
1999 11
1,000
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(2)
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4.3.2
€y

10
20

2000

LANDS"END JAPAN K.K.
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100 1994
1999

100

(2)
98

99 10

3)
98 4.5
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4.3.3

(1)
1999 10

4-2

4-2

96.04

HTO

96.07

IMAGAWA@ WEBBROKER

97.01

97.01

97.07

Y

97.10

Utsumiy@ Trading Planet

97.11

98.02

98.02

98.02

98.04

98.05

98.06

98.06

98.06

98.08

98.08
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98.09
98.12
99.03
99.03
99.03
99.04
UnivNet 99.04
99.05
99.05
99.06
99.07
99.07
Yamatane Web 99.08
Nikko Beans 99.10
Monex 99.10
Kabu.com 99.11
HIS 00.1
4-3
4-3
1998 6 1999 7 58 E
42
1999 9 2000 Charles Schwab 50%
35%
5%
1999 3 1999 6 DLJ50 20
1J 5
1999 7 2000 3 4 Wit Capital Group40 ,
( 40
20
TD Waterhouse 2000 4 55
( TDWaterhouse 45 (

(2)
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99

81

2000

2

2000

2

24



4.3.4 AOL-Japan

(1)
2100
America Online
Inc 1996 97 15
2000 300 30 America
Online Inc 50 40 10 41 2000 3
(2)
BtoC
BtoC
48 10
130
E
to
to
SOHO
BtoC Yahoo  MSN
98 52
51 70
AOL
AOL .COM
AOL  AOL.COM
CtoC BtoC
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3)

PC PDA AOLTV
4-4  AOLJapan
19
15
2000 1700 30
24 6800 9
110 kids teen
CD

100
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(4)

1996

99

40%

BtoC

BtoC BtoB

BtoC

30% 99
30%

19.95

ADSL

43

84

50%

CATV

BtoC

BtoB
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5.1

40

105

5.1.1

BE

86



€y

quick-go.to
JTB INFOCREW

1-800-Flowers
Amazon.com
Buy.com
CDnow

Dell

Drugstore.com

87

\




(2)

-JAPAN-

AOL

CBS SportsLine
Disney Online
Geocities
Playboy.com
Tripod
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)

MyVoice

iVillage:The Women'’s Network
MapQuest

mySimon
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(4)

GetThere.com
/Internet Travel Network
Preview Travel

Travelocity
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(%)

Bang! Ameritrade
picky Charles Schwab
E TRADE
CatFishClub
Bizseek
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(6)

V-Mall

CitySearch
CNET
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5.1.2

Ol (N|o|O|A~|[W|IN]|F

93

(80%)  3(20%)



5-1

No.
1|quick-go.to A 1(95%) 4(5%)
2| JTBINFOCREW A
3 Bang! BE [3(10%) 4(40%)
8(50%)
4 A 1
5 A 1
6 G -
7 A 1
8 A 1
9 A 1
10 A 1(80%) 2(5%)
4(15%)
11 A 1
12 A 1
13 Beans A 1
14 A 1
15 A 1
16 A 4
17 A 1
18 A 1
19 A 1
20 C 1
21 picky E 4
22 A 1
23 A 1
24 A 1
25 A 1
26 A 1
27 - A 2
28 G -
29 A 1
30 A 1
31 G 1
32 D 1
33 A 1
34 F -
35 D 1
36 A 1
37 A -
38|A-Girl A 4
39 A 1
40 A 1(95%) 4(5%)
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5-1

No.

41 A 1(99%) 3(1%)

42 A 1

43 B 1

44 D 8

45 C 1

46 G 6

47 G -

48 G A 1

49 B 2(80%) 8(20%)

50| SuperFishingWorld A 1

51 A 1(30%) 4(15%)
6(5%) 8(50%)

52 |PC-GAME . COM A 1(99%) 3(1%)

53 A 1

54 A 1

55 A 1

56 | T-NET A 1

57 A 1

58 A 1

59| YAMAFUJISANGYOINTERNETSHOPPINGSITE A 1

60 |MyVoice C 1(70%) 5(10%)
6(20%)

61 A 1

62|D0S/V A 1

63 A 1

64 CatFishClub E 1(60%) 2(30%)
4(10%)

65|Dos/VShop A 1(90%) 4(10%)

66 A 1

67 A 1

68 () A -

69 - E 4

70 Jalan-Jalan A 1

71 -JAPAN- B 1

72 A 1

73|V-Mall F -

74 A 1(10%) 2(10%)
3(10%) 4(10%)
5(20%) 6(20%)
8(20%)

75 A 1(50%) 8(50%)
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5-1

No.

76 B 1 2 4

77 F 1 2 3 6

78 A 1

79 A 1

80 |KnowledgeDirect A -

81 B 1(20%) 2(30%)
6(50%)

82 B 2(50%) 8(50%)

83 |HeartGift? A 1

84 BOX A 1

85 A 1

86 A 1

87 A 1

88 A 1

89 |Bizseek E 3(50%) 4(50%)

90 | URU-ANNA A 1

91 A 1

92 A 1

93|CyberShop G 1(50%) 3(50%)

94 A 1(90%) 4(10%)

95 A 1

96 |AsahiSatel litepage A 1

97 |Bitmart A 1

98 G 1(50%) 2(10%)
4(30%) 6(10%)

99| SKIPPY A 1

100|D0OS/VSHOPMAXCOMPUTER A 1

101 A 1

102 B 1(40%) 3(60%)

103 B 1

104 ? A 1

105(STYLE A 1
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5-2

No.

1]1-800-Flowers A 1(95%) 4(5%)

2 [Amazon.com A 1 3 4

3 |Ameritrade E 4

4[{AOL B 1(3.5%) 2(69.5%)
3(17.5%) 5(9.5%)

5| Autobytel G 2(79%) 3(10%)
4(11%)

6 [Buy.com A 3 8

7|CBS SportsLine BA | 1(12%) 2(16%)
3(53%) 5(14%)
8(5%)

8 Cdnow A 1 3

9 [Charles Schwab E 4 8

10| CitySearch* F 3 6 5 8

11 |CNET F 3 5

12| Coolsavings G 1 3 8

13| Dell A 1(100%)

14| Disney Online BA (1 3 4

15| Drugstore.com A 1 3

16 [E*TRADE E 4 5

17| eBay G 3 4

18|eToys A 1

19| Garden.com A 1(92%) 3(8%)

20 [Geaocities B 2 3 4

21|GetThere.com/Internet Travel Network D 3 4 5

22 |iVillage:The Women's Network CA | 1(20%) 3(80%)

23|Lands' End A 1

24 | MapQuest CA |3 5

25| mySimon C 3 4 5

26 |NetGrocer A 1 3

27 [ONSALE G 1(87%) 4(13%)

28| Peapod A 2 4 5 8

29 | Playboy.com B 1 2 3

30| Preview Travel D 3(32.5%) 4(67.5%)

31|Priceline.com G 4 5

32| Quicken.com BA (1 3 4

33 [Stamps.com A 4

34 |Reel.com A 1

35| Ticketmaster Online* A 1(65%) 3(5%)
8(29%)

36| Travelocity D 3 4

37| Tripod B 2 3

38| The Wall Street Journal Interactive B 2 3

39 |Wine.com (Virtual Vineyard) A 1

40| XOOM AC |1 3 5
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5.1.3

€y

(3%) @]

(4%)

(3%)

(3%)

(5%)

(12%)

(3%)

105 40

70%

(2)
98 99

98

40%

14% 1%

10




5-1

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

OEO0OEOBEO

98

99 98 99

5.1.4
(1)
(O%)
(0%)
(5%)
(0%)
(O%)
(0%)
(0%)
(82%)
105 40
65 21
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5.1.5
100

16
http://ww.RETRIEVER.org

20%

100

SHOP



5.2

5.2.1

40

100

5-3

5-2

E 00O OO@@O0O

=
=
)

00000000 EE E O

40

30

7.5
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5.2.2

5-3

700

700

470

24
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5.2.3

5-4
C 7)) ( /)
1 G 1,100 | Peapod 580
2 1,000 | NetGrocer 13
3 200
1 700
2 350
3 300
Jalan-Jalan
1 - 5,000
2 2,500
3 2,000
1 1,000
2 140
1 300 | Lands® End 500
2 SKIPPY & 3
1 42,000 | Dell 42,000
2 DOS/V 400
3 Dos/Vshop 350
1 SuperFishingWorld 900 | Disney Online 82,200
2 & 800 | Amazon.com 10,000
3 800 | Buy.com 2,780
1 1,000 | AOL 39,800
2 MyVoice 500 | Geocities 3,490
3 350 | PlayBoy.com 2,500
CatFishClub
1 6,600 | Travelocity 128,300
2 JTBINFOCREW 3,000 | Preview Travel 215
3 1,800 | GetThere.com/Internet 53
Travel Network
/ 1 1,500
2 - 300
3 V-Mall 300
1 10,000 | Priceline.com 2,670
2 Bang! 4,000 | ONSALE 2,500
3 2,000 | EBAY 1,530
/ 1 1,500 | The Wall Street Journal 16,700
Interactive
2 Cdnow 960
3 Ticketmaster Online 690
1 Charles Schwab 31,700
2 E*TRADE 4,080
3 Ameritrade 2,500
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5.3

5.3.1

100

5-4
5-4 100
( )
(N=100)
0% 10% 20% 30% 40% 50% 60% 70%

SMASH

13.6%

smash
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5-5

5-5
( )
(N=1476)
0% 10% 20% 30% 40% 50%
T T T T
441
43.9
41.9
( ,smash )
(WebMoney,BltCash )
(Net-U )

9 MIN (1999 11

URL...http://www.commerce.or.jp/

100

smash

5.3.2
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5-6

( )
0% 10% 20% 30% 40% 50% 60%|
17.0
15.4
| 40.0
13.6
27.0
54.3
9.0
10.5
d I 100 (N=100)
SR = 162 (N=162)
5-7
(53.5%) (40.5%)
(35.5%) 4
5-7
( )
(N=2645)
% 20% 40% 60% 80%
T T T I
| 70.9
|53.5
| 40.5
|35.5
31.2
9 MIN (1999 11

URL...http://www.commerce.or.jp/
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5.3.3

(59.4%) (59.1%)

5-8

0% 20% 40%

60%

80%

59.4

(N=2645)
(N=1476)
(N=1143)
9 MIN (1999 11 )

URL...http://www.commerce.or.jp/
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5.3.4

7
5
5-9
( )
0% 20% 40% 60% 80%
70.9
8.8
kIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII]£'1 73.7
—3‘@55
L 57.0
40.5
—39.4
L 42.1
35.5
43.6
40.7
(N=2645)
(N=1476)
(N=1143)
9 MIN (1999 11 )

URL...http://www.commerce.or.jp/
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5.4

5.4.1

5.4.2

98

Wine.com

5.4.3

40
18

1-800-Flowers
Cdnow
Geocities
ONSALE

Preview Travel

Ticketmaster Online*

Tripod

99

Ameritrade

Disney Online

Amazon.com

CitySearch*

MapQuest

Peapod

The Wall Street Journal

97 98 99

Autobytel

E*TRADE

NetGrocer

Playboy.com

Travelocity

Wine.com (Virtual Vineyard)

CBS SportsLine

eBay

iVillage:The Women®s Network

Reel.com

25

Interactive

Charles Schwab

eToys

Priceline.com

The Wall Street Journal Interactiv

11

109

Disney Onlin



5-6

97 98 e
97 98 98 99
1-800-Flowers 3,000| 3,600 20.0% 5298 194%
Amazon.com 15,000] 60,000 300.0% 60,000 100% 99
Ameritrade NA| 16,400 NA 22,600 176% 99
Autobytel 3,000] 2,400 -20.0% 1700 42% 99
CBS SportsLine NA 3060 NA 2400 57% 99
Cdnow NA| 5,600 NA 5750 105% 99
Charles Schwab NA[270,000 NA 190,000 41% 99
CitySearch* 620 1,131 82.4% 4150 634% 99
E*TRADE 12,600( 24,500 94 .4% 36683 199% 99
eBay NA| 4700 NA 9200 291% 99
eToys NA| 500 NA 3000  1100% % 0o 3
Geocities 458 554 21.0% 1300 369% 99
1Village:The NA| 1500 NA 1457 94 99
Women*®s Network
MapQuest 2470 NA 1360 10% 99
NetGrocer 28 40 42 .9% NA NA 98 1
ONSALE 8,900[ 21,000 136.0% 15000 43% 99
Peapod 2,960 6,900 133.1% 3500 1% 99
Playboy Online
Playboy.com NA 710 NA 560 58%
99
Preview Travel 1,360 1,440 5.9% 1290 79% 99
Priceline.com 3500 16000 814% 99
97 97/7 98
Reel.com 153 730 377.1% NA NA 1998 4
Ticketmaster 0
online* NA| 4000 NA 4150 108% 99
. 2 0
Travelocity 30000 28000 NA 30000 114% 99
Tripod 49 73 49.0% NA 97
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5.4.4

24

99 1 10

10 Charles Schwab eBay 2

5-6
98 99
*
1-800-Flowers -685 -685 99
Amazon.com -12,500 -20,000 -27,500 99
Ameritrade -2,100 -2,100 -1,575 99
Autobytel -1,900 -1,200 -500 99
CBS SportsLine -3,550 -2,250 -950 99
Cdnow -4,400 -5,082 -5,764 99
Charles Schwab 34,000 29,000 24,000 99
CitySearch* -4,060 NA 99
3650 97
7780
E*TRADE -181 -3,200 -6,219 99
eBay 240 460 680 99
eToys -2,900 NA
Geocities -725 -1,700 -975
iVillage -4,370 -3,466 -2,562 99
MapQuest -300 -650 -1,000 99
NetGrocer -358 -300 -242 98
97 99
98
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ONSALE -1,500 -1,700 -1,900 99
Peapod -2,150 -1,000 150 99
Playboy.com -650 -370 -90 99
Preview Travel -2,700 -1,300 100 99
Priceline.com -11,200 -3,100 5,000 99
Reel.com -5,000 -1,260 2,480 Hol lywood
Entertainmen
199
Ticketmaster -5,680 -4,060 -2,440 99
Online*
Travelocity -20,000 -16,000 -12,000 SBARE
99
Tripod -400 -5,200 -10,000 99 Lycos
99 4
5.4.5
1000
98 99
5-7
97 98 99
98 99 98 99
1-800-Flowers 15 20 2,100 104% 194%
Amazon.com 14 1,200 2,100 75% 100%
Ameritrade NA 985 985 0% 176%
Autobytel 140 177 185 5% 42%
CBS SportsLine NA 202 303 50% 57%
Cdnow 30 151 211 40% 105%
Charles Schwab NA 10,400 13,300 28% 41%
CitySearch* 50 608 608 0% 634%
E*TRADE 327 833 1,400 68% 199%
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eBay NA 76 179 136% 291%
eToys NA 100 306 206% 1100%
Geocities NA 148 803 443% 369%
iVillage:The  Women's NA 200 200 0% 94%
Network
MapQuest NA 225 300 33% 10%
NetGrocer NA 50 63 26% NA
ONSALE NA 190 200 5% 43%
Peapod 1300 285 1,300 356% 1%
Playboy.com 11 648 773 19% 58%
Preview Travel 50 285 240 -16% 79%
Priceline.com NA 124 266 115% 814%
Reel.com NA 90 160 78% NA
Ticketmaster Online* NA 25 608 2332% 108%
Travelocity NA 100 100 0% 114%
Tripod NA 60 60 0% NA
Lycos460 Lycos883

113




5.5

5.5.1

5.5.2

Amazon.com

CBS SportsLine playboy.com
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coolsavings.com

stamps.com
5.5.3
1-Click
Garden.com
landsend.com 3D
Disney.com
5.5.4
buy.com
110%
priceline.com
5.5.5

50
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5.5.6

5.5.7

CD-ROM
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5.6.1
(1)

(2)

3)
37
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(4)
33

(%)
28

(6)
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5-10

100

IR

ONEtoONE

60%

50%

40%

30%

20%

10%

0%
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5.6.2

5-11

162

100

- NN )

50

45

40

35

30

25

20

15

10

31

14

15
12
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5.6.3
(1)

(2)
CD-ROM
TV

)

PC

(4) /

()

(6)
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58
37

17
17
16

5-8

5-12

n=40

OB OO B O

60

40

20

122



5.6.4

5-13

40

.00 1,

ONEtoONE

12 14 16 18

10
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5.6.5
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5.7

5.7.1
(1)
10
11
243
100 40
( )
(2)

Amazon
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5.7.2

40

100

5-9

NA

5-9

40

NA
NA
NA

NA
NA

243

NA
NA

NA
NA
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5.7.3
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5.7.4

100 162
X 2
p p 5 p 10
20
(1)
5-10
p
20 17 37 42.6%
17 13 30 30.2%
13 6 19 5.2%
13 12 25 79.3%
13 4 17 1.0%
11 7 18 26.0%
ONEtoONE 11 3 14 1.5%
11 5 16 8.0%
11 6 17 15.2%
11 3 14 1.5%
10 7 17 39.0%
8 3 11 9.5%
7 1 8 2.3%
4 1 5 16.1%
3 0 3 7.6%
5-11 p 20%
p
13 4 17 1.0%
13 6 19 5.2%
ONEtoONE 11 3 14 1.5%
11 3 14 1.5%
11 5 16 8.0%
11 6 17 15.2%
8 3 11 9.5%
7 1 8 2.3%
4 1 5 16.1%
3 0 3 7.6%

133



(2)

3)

5-12
p

20 17 37 42_6%
15 15 30 100. 0%
14 11 25 43 2%
13 6 19 5. 2%
11 6 17 15. 2%

ONEtoONE 10 4 14 6. 7%
10 4 14 6. 7%
9 9 18 100. 0%
9 5 14 22.2%
9 8 17 77.4%
8 8 16 100. 0%
6 2 8 12.9%
4 1 5 16. 1%
4 1 5 16. 1%
3 0 3 7.6%
0 2 2 15.0%

5-13 20%
p

13 6 19 5. 2%
11 6 17 15. 2%

ONEtoONE 10 4 14 6. 7%
10 4 14 6. 7%
6 2 8 12.9%
4 1 5 16. 1%
4 1 5 16.1%
3 0 3 7.6%
0 2 2 15.0%
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5-14

p
28 28 56 100. 0%
16 22 38 10.8%
11 11 22 100. 0%
9 8 17 77.4%
6 3 9 27.8%
6 9 15 37.1%
6 7 13 75. 4%
1 0 1 31.3%
5-15
p
28 28 56 100.0%
17 21 38 28. 4%
11 6 17 15. 2%
10 12 22 59. 20
6 9 15 37.1%
4 9 13 11.7%
3 6 9 27.8%
1 0 1 31.3%
5.7.5
11
100 162
100 162
(1)
262
192
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(2)

100

Mann-Whitney U 5
n=218, U=4678.5, p=0.0179

Mann-Whitney U 1
n=219, U=4580.5, p=0.0087
[ ]
X 2 15 19 20
24 24 40 44 50 54
40
5-16
X 2 X 2 (4) = 8.509, p<.10
5-17
30 34 40
5-16
24 25-29 30-34 35-39 40
3 (5.6) 23 (23.0) | 45 (38.2) | 13 (13.5) 2 (5.6) 86
10 (7.4) | 30 (30.0) | 43 (49.8) [ 18 (17.5) 11 (7.4) 112
13 53 88 31 13 198
5-17 5-16
24 25-29 30-34 35-39 40
-1.532 -.007 1.956% -.183 -2.111*
1.532 .007 -1.956t .183 2.111*
T p<.10 * p<.05 ** p<l0l
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X 2 10

X ? X 2(4) =3.800, p >.10

5-18

4 (4.9) |13 (11.1)[ 19 (19.8) |28 (33.3)[36 (30.9)| 100

8 (7.1) |14 (15.9)] 29 (28.2) [53 (47.7)|39 (44.1)| 143
12 27 48 81 75 243

)

[
Mann-Whitney U
n =237, U=5785.5, p = .0768

[ ]
Mann-Whitney U n=238, U
= 5859, p = .0794

X 2 5-19 5-19

X 2(7) = 18.355, p<.05

5-19

7 (4.0) |20 (29.8)[12 (7.6) |12 (15.3)[5 (4.0)[10 (6.4) |21 (19.3)[16 (16.5)[103

3 (6.0) |54 (44.2)[7 (11.4) |26 (22.7)|5 (6.0)[6 (9.6) |27 (28.7)[25 (24.5)|153

11 74 19 38 10 16 48 41 256
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5-20 5-19

1.958t [-2.748** |2.118* -1.179 |.642 1.8761 |.551 -.172

-1.9581 |2.748** (-2.118* |1.179 -.642 -1.8761 |-.551 172

t p<.10 * p<.05 ** p<.01

(4)
[ ]
U
n= 222, U=5413, p=.2726
[ ]
2% 2 10 X 2
10
p=.0004
5-21

9 6 102
122 35 157
218 41 259

2 (1) = 3.9748, p<.05
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5-22

44 61 105

85 71 156

129 132 261
X 2

X 2 (1) = 13.6018, p<.01

5-23
53 52 105
44 113 157
97 165 262
X 2

X 2 (1) = 6.8146, p<.01

5-24
81 24 105
97 60 157
178 84 262
5-25
X? X 2(5) = 4.857, p>.10
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5-25

1-2 2-3 4-7 8-10 |10
15 (14.6)[49 (50.6)[16 (17.0)][2 (2.0)| 2 (3.6) | 10 (6.3) | 94
22 (22.4)[79 (70.4)[27 (26.0)[3 (3.0)| 7 (5.4) | 6 (9.7) | 144
37 128 43 5 9 16 238
5.7.6
30 34
5-26
30 34 4
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141

PC



11

12

142



11
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CD-ROM



CD-ROM

1.1

CD-ROM

11

11

CD-ROM

WEB

100

CD-ROM

10

100

10

100

100

144

SWG1

11



1.2

100
CD-ROM
/
/
URL
No.
1 |Quick-go.to http://www.quick-go.to
2 [JTB INFO CREW http://www.jtb.co.jp/crew/
3 Bang! http://www.bang.co.jp/
4 http://easy.ne.jp
5 http://www.naturum.co.jp/
6 http://t.pia.co.jp
7 http://www._tk._xaxon.ne.jp/~endout/i
ndex.html
8 http://www.a-pen.com
9 http://jizake.com/
10 http://www.organic.co.jp
11 http://www.hokusen.co. jp
12 http://www.rakuten.co.jp/wine/
13 Beans http://www.beans510.com/
14 http://www.dessertspoon.com/
15 http://www.tfoods.com/
16 http://www.RETRIEVER.Org
17 http://www.yubaya.com/
18 http://www. iwatubo.com
19 http://www. livuy.com/eiraku/
20 http://www.izu.co.jp/~kanejyou
21 picky http://www.gardencity.or.jp/picky/
22 http://www.cuoca.com
23 http://www.sasayamaya.ne.jp/
24 http://www.sobako.co.jp/
25 http://www.jirochoya.com
26 http://www.net-ib.com/
27 - http://www.kaimono.ne.jp/
28 http://www.escorts.co.jp/english/
29 http://www.rakuten.co.jp/kyoei/
30 http://www.kimchiya.com
31 http://www.nipponrentacar.co.jp/
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32 http://www.nta.co.jp/

33 http://www.ham.co.jp/

34 http://www.matrics.or.jp/ec/

35 http://www.kyoto-royal.co.jp

36 http://www.ashibi.com/

37 http://www.rakuten.co.jp/doi/

38 [A-Girl http://www.a-girl.co.jp/shopping/

39 http://www.epsondirect.co.jp/

40 http://www.onsale.co.jp

41 http://www.pc-park.co.jp/

42 http://www. ikeshop.co.jp

43 http://www.metamart.co.jp/

44 http://www.mytrip.net/

45 http://www.naf.co.jp/kirakuya/

46 http://isle.ne.jp

47 http://www.synapse.ne. jp/~nanshu/in
dex.html

48 G http://www.g-sen.com/

49 http://www.deai.co.jp

50 |Super Fishing World http://www.superfishing.com/

51 http://www.chaosmart.com

52 |PC-GAME.COM http://www.pc-game.com/

53 http://www.mitomo.com/

54 http://www.takeya.co.jp

55 http://www.cb-asahi.co.jp

56 |T-NET http://www.tokyu-depart.co.jp/

57 http://www.pmoon.co. jp

58 http://www.rakuten.co.jp/knet/

59 |YAMAFUJISANGYOINTERNETSHOPPINGSITE [http://web.kyoto-inet.or.jp/people/

yamafuji/Zindex.html

60 |MyVoice http://www.myvoice.co.jp/voice/

61 http://www.kyoto-aoki.co.jp/

62 |DOS/V http://www.access-nw.co.jp/shop/ind
ex.htm

63 http://www. joho-kyoto.or. jp/~malsyo

64 http://www.bfinfo.com/

CatFishClub

65 [Dos/VShop http://www.momoyama.com/media-craft
/

66 http://www.daishin-net.ne.jp

67 http://www.flower-s.co.jp
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68 ( ) http://www.enjoy.ne.jp/~welllife/

69 - http://www.tokyu-shop.ne.jp

70 Jalan-Jalan http://www.dejima.co.jp/nwood

71 -JAPAN- http://www.submit.ne.jp/

72 http://www. iwasaya.com/

73 [V-Mall http://www.v-mall.ne.jp

74 http://plapara.plala.or.jp/plala

75 http://www.hobbynet-jp.com

76 http://www.kojin.or.jp/greeting/ind
ex.html

77 http://www.syutoken.co.jp

78 http://www.akibakan.com/

79 http://tohan.gsquare.or.jp

80 [KnowledgeDirect http://kd.iws.ne.jp

81 http://anglers-net.com

82 http://www.capitel.co.jp/

83 |HeartGift http://www.heartgift.net/

84 BOX http://web.kyoto-inet.or.jp/org/sir
ohato

85 http://hobbyworld.aoshima-bk.co.jp/|

86 http://www.courtside.co.jp

87 http://www.gakki.com/

88 http://www.hakucho.club.ne._jp/

89 |[Bizseek http://www.bizseek._net/

90 |URU-ANNA http://www.jah.ne.jp/~uruanna/prour
ion.html

91 http://www._rakuten.co.jp/worldart/

92 http://www.marukenn.com/

93 |[CyberShop http://www.enjoy.ne.jp/~akiten/

94 http://www.ginzado.ne.jp/~free/

95 http://www.cup.com/grace/

96 http://www.satellite.co.jp

97 |Bitmart http://bitmart.ssnet.co.jp

98 http://www.wedding.ne.jp/

99 SKIPPY http://www.tom-co.co.jp/skippy/

100 |DOS/VSHOPMAXCOMPUTER http://www.max-computer.com

]
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1.3
1.3.1

(1)

quick-go.to

No.

quick-go.to

URL

http://www_quick-go.to

sato@quick-go.to

4-7-22

TEL

03-3474-2500

FAX

03-3474-2505

1994 10

3000

30

5

3,000,000 1,500,000 4,500,000

1997 10

SSL

1,000,000/210,000

3,000,000

DM

1000

25,000

50%

UNIX

512K
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(2)

)

(4)

ONE to ONE

()
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1.3.2
1)

JTB INFO CREW

No.

JTB INFO CREW

URL

http://ww_jtb.co.jp/crew/

JTB

shinichi_kitagami@jtb.co.jp

TEL

03-3284-7958

FAX

03-3284-7389

1912 3

2304

10,000

10

35,000 1,500

1,000,000

1998 4

SSL128

15,000,000

35,000

1000

500

3,000

2,000

10%

NT

1.5M ATTJIENS
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(2)

)

(4)

()

G T [

SSL
JTB JTB INFO CREW

FAQ

7 00 26 00
18 00

JTB INFO n
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1.3.3
(1)

No.

URL

http://t.pia.co.jp

Piawebmaster@pia.co.jp

5-19

TEL

03-3265-1598

FAX

03-3265-9629

1974 12

15000

375

3

5,000 1,500 30,000

1999 12

9,000

DM

5%

UNIX

NTT-PC

1SDN
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(2)

)

(4)

one to one

(%)

(6)
1999 12
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1.3.4
1)

No.16

URL

http://www_RETRIEVER.Org

ironbarons@retriever.org

1-25

TEL

052-369-3955

FAX

052-369-3951

1996 12

3,000,000

2,500 500

23,000

1999 4

30,000 /

8,000

750

DM

100

20 20

20% 30%

1.5M /

DION

NA
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(2)

)

(4)

( Wan to Wan

(%)
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1.3.5
(1)

No.20

URL

http://www_izu.co.jp/~kanejyou

kanejyou@izu.co.jp

TEL

0558-55-0031

FAX

0558-55-0698

45

5,000 500 10,000

1996 8

1200

5,000

50 100

10%

64K/

ISDN/

NA
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(2)

)

(4)

(%)
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1.3.6
(1)

.34

URL

http://www.matrics.or.jp/ec/

mallmaster@sis.seino.co.jp

4-1-16
TEL 0584-78-1770
FAX 0584-78-0912
1984 3
30,000
378 11 4 1
3
/
/ 0 1,000,000 30,000
1996 7
SSL
300,000
(
(
+10%
+10%
UNIX
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(2)

)

(4)

(%)

1,300

v

r 3

\4
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1.3.7
1)

No.44

URL

http://www.mytrip.net/

onodaj@ibm.net

TEL

06-6468-9455

FAX

06-6468-9674

1977 12

169150

472

10

8000

1996 1

SSL

15000000

8000

1000

100

1800

-1400

70% 80%

UNIX

1.5M /
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(2)

)

Web

(4)

(%)
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1.3.8
(1)

CatFishClub

No.64

CatFishClub

URL

http://www_bFfinfo.com/

)

bigfish@bfinfo.com

1-16-24 M 301

TEL

047-397-7377

FAX

047-390-1228

1994 9

300

cD

MD

LD DVD

10,000 100 100,000

1996 10

SSL

700,000/40,000

10,000

350

30

90% 100%

ISDN
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(2)

)

(4)

(%)

CatFishClub
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1.3.9 -JAPAN-
(1) No.71
-JAPAN-
URL http://www_submit.ne.jp/
€365
simada@e-agency.net
1
TEL 075-315-9250
FAX 075-315-9260
1998 12
1000
10
3
/
/ 15,000( )/5,000( )/34,500( )
1997
C ) ( )
450,000
15,000
10 20
50 100
( 300
(
)
90% 100%
NT
512K
ISDN
24/7MEDIAJAPAN
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(2)

)

(4)

(%)
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1.3.10
(1)

V-Mall

No.73

V-Mall

URL

http://www_v-mall.ne.jp

babata@sumitomovisa.co.jp

TEL

03-5470-7188

FAX

03-5470-7482

1967 12

400000

1650

10

15,000 /500

7500,000(

)

1997 9

(SSL, SET)

15,000

1000

100

10%

NT

512K
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(2)

)

(4)

(%)

\4
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1.1
11
11
30
CD-ROM 40
11

168

10

10

SWG2



1.2

Site URL
1 1-800-Flowers www . 1800Flowers.com
2 Amazon.com Www . amazon . com
3 Ameritrade www . ameritrade.com
4 AOL www.aol .com
5 Autobytel .com www . autobytel .com
6 Buy.com www.buy.com
7 CBS Sportsline www.chs_sportsline.com
8 CDNow www.cdnow.com CcD
9 Charles Schwab www.schwab.com
10 | CitySearch www . citysearch.com
11 | CNET www.cnet.com
12 | CoolSavings www . coolsavings.com
13 | Dell www.dell.com
14 | Disney Online disney.go.com
15 | Drugstore.com www.drugstore.com
16 | E*Trade www . etrade.com
17 | eBay www . ebay .com
18 | eToys www . etoys..com
19 | Garden.com www . garden.com
20 | GeoCities www.geocities.com
21 | Internet Travel www.itn.net
Network
22 | IVillage www . ivillage.com
23 | LAND"S END www . landsend . com
24 | MapQuest www.mapgquest.com
25 | mySimon Www . mysimon .com
26 | NetGrocer www.netgrocer.com
27 | ONSALE www .onsale.com BtoC
28 | Peapod www . peapod . com
29 | Playboy.com www . playboy . com
30 | Preview Travel www.previewtravel .com
31 | Priceline.com www.priceline.com
32 | QUICKEN.COM www.quicken.com
33 [ Stamps.com www.stamps.com
34 | Reel.com www . reel_com LD
35 | Ticketmaster www . ticketmaster.com
Online
36 | Travelocity www . travelocity.com
37 | Tripod www . tripod.com X
38 | Wall Street | www.wsj.com
Journal
39 | Wine.com www.virtualvin.com
(VirtualVineyards
)
40 | XOOM WwWw . X00m . com DM
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1.3

1.3.1 Amazon.com

URL

WWW.amazon.com

Amazon.com, Inc.

Jeffrey P. Bezos, CEO

Jaleh Bisharat, VP of Marketing

Bill Curry(curry@amazon.com)

Public Relations

info@amazon.com

1516 2nd Ave., 4th Fl., Seattle, WA 98101

206-622-2335

206-622-2405

1994

NASDAQ (ANZN)

Ch 3 40 6

35

(Internet)

C )

99

5
6 98 6
1

3400 98 22 1

3000

99

1 2500 98

99

100

2 4600 98 3

1000

99

3300

98

1

4700

1116

99

170




(€))
Jeff Bezos(CEO)

2300
20
30 130

12

94

Ingram
97 5 1PO
98 CD
Sega Enterprises(PlanetAll)
99 Amazon.com Auctions
Livebid.com

Exchange.com Accept.com, Alexa

9 Amazon.com Bag Collection

10 Amazon.com Anywhere 3Com
WAP(Wireless Application Protocol)

(2)
CD DVD 470
PlanetAll
CD
Internet Movie Database 1892 15

171

Amazon.com

Junglee

Amazon.com Cards

Palm VII

Convergence

50



LiveBid.com

)

Purchase Circles:

CD 65

MP3
Liquid Audio

Amazon Advantage
20 50

All Products Search:Amazon.com
Amazon.com

1-Click

Wish List:
Wish List

172

Amazon.com

CD

30

20

40



Gift-Click:

e-Card:
14 10
CrossLinks Amazon.com
zShop:
Amazon.com 1-Click
Amazon.com Amazon.com Payments
Amazon.com
14 10
Amazon Payments 60
4.75
%)
Ingram Book Group 40 Baker & Taylor Valley
Media

24

173



()
TV

Amazon.com

20

(6)

CD NetPerceptions

New Purchase Circle

M
5
30 CD,DVD,
Amazon.com
100
zShop 250
Amazon.com Payments 1000

174



(8)
DEC 2000

UUNET, InterNap Network Services Interconnected Associates

SSL

Net Perceptions GroupLens Recommendation Engine

VeriFone VPOS

1-Click: 90
(©))
AOL NetFind AOL.com
Yahoo! Yahoo

Yahoo, Excite, NetFind
Amazon.com

Excite, Prodigy Shopping Network, Quicken.com

RealNetworks Liquid Audio
Audio
Dell:

Drugstore.com: 46 27
HomeGrocer.com : 35
Pets.com : 54
Gear.com( )

Sotheby"s:

175

AOL

49

Barnes&Noble

Amazon.com

Liquid



(10)

20
(zShop )
1D
9
(12)
Buy.com Barnesandnoble.com Bertelsmann

Ingram Book Groups
Amazon.com Barnewsandnoble.com 1-Click
Purchase
Circles >

Purchase Circles

(13)
Home Depot Home Depot
DIY

176



(14)

oY
L —~
%ﬁ; C————— Amazon.com

177



1.3.2 AOL

URL

www.aol.com (AOL.com)

America Online, Inc

Stephen M. Case

Janice Brandt, President of Marketing

Ann Brackbill

Public Rerations

AOLIR@aol .com

22000 AOL Way, Dulles, VA 20166-9323

703-448-8700

703-918-1400

1985
( NYSE (AOL)
/
21.95
239.41 19.95
ISP 9.95
4.95 9.95
2.95
AOL.com 95
12100
(Internet)
« ) 14
47 7700 99
20 43 99
6200 16 99
100
43 99
99
1800 300
10
AOL
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(€))
82 Stephen Case

85

91 10
98 CompuServe 1CQ

American Online

Personal Library Software

98 DSL
99
MovieFone

Nullsoft MP3

TV
AOL 5.0

(2)

AOL AOL.com

Digital City
1CQ
3800

MovieFone

Enterprise Solutions
AOL

)

3000

23

TV

Mirabilis

Spinner,com MP3

AOL

AOL

179

The Source

Quantum  Commodore 64

Commodore

When.com
Winamp
SHOUTcast
AOL Anywhere
TV DSL
60
AOL



AOLToday

19
AOL5.0 You've Got Pictures My Calender
AOL.com AOL NetFind
AOL
NetMail My News

%)
)

TV
(6)
Q)
(®)

ISP: AOLnet GTE Internetworking MCI Worldcom Advanced Networks

TCP/1P
1

180



PersonallLogic:

AOL  Quick Checkout 1
AOL 35

AOL TV Gemstar

€)

Com: AOL AOL

Direct TV, Hughes Network Systems, Phillips Electronics, Network Computer
TV
TV
Hughes Electronics:
AOL TV AOL Plus
2000 Hughes DirectPC
AOL Plus Hughes

Bell Atlantic, SBC, Ameritech, GTE: DSL

Presario PC  DSL AOL
AOL
(AINM) Novell Directory Services AlM
TiVo TV : AOL TV TiVo TV
Radiant Systems POS : POS

Net2Phone: ICQ

Inktomi:
RealNetworks: AOL RealPlayer

AOL
RealAudio RealVideo My News

Intuit AOL AOL.com

181

AOL



Oxygen Media TV Women’s Channel
Electra, Moms Online, Thrive

Medscape:

Drkoop.com

Emusic.com: 1CQ, Spinner, Winamp

MaMaMedia(12 ) AOL Kids

CBS Sportsline

Knight Ridder: Knight Ridder Real Cities

Digital City
MapQuest: Digital City
MCI WorldCom Internet: Digital City

ABC

National Public Radio

Bank One Union Bank Wells Fargo:

E*Trade

American Greeting.com:

eBay:

PlanetRx:

Food.com:

Stamps.com: Stamps.com AOL CD-ROM AOL
E-Stamp: E-Stamp

Barnes & Noble Gap Cedant 1-800-FLOWERS, CNET, Columbia House

Excite AOL Excite 10
Eastman Kodak "You"ve Got Pictures"
AOL “ You've got mail”

“You've got pictures”
Juno EarthLink MindSpring ISP AIM

182



(10)

(Enterprise Solution)

69.50
21
76.5 13.4
Enterprise Solution 9.5
(11)
(12)
v
(13)
99 AOL Plus DSL
AOL
96 2 40 10 AOL
19 980

183



15 1900 50 4800 ISP
99 AOL China.com

100

N /./[

AOL

(14)

AOL.com | DigitalCity

L ICQ MovieFonﬁﬁ\’\

184



1.3.

3 eBay

URL www . ebay . com
eBay Inc.
Margaret C. Whitman CEO
Brian Swette, SVP of Marketing and International
Sam Ohashi, VP, (samo@ebay . com),
support@ebay.com
2005 Hamilton Ave., Ste.350, San Jose, CA 95125
408-558-7400
408-558-7401
1995 96
( NASDAQ (EBAY)
/
40
eBay
1995
1
179
(Internet) 4
« ) 4
4700 (98 ) 9200 (99 )
4050 85.5 (98 ) 7300 (%9
)
240 5.1 (98 ) 460 (99 )
100
10
3400 (98 ) 7000 (99 )
2000 (98 ) 4000 (99 )
990 9 9 3500
400
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€y

95 Pierre Omidyar

General Magic

Omidyar 96
eBay
96
98 Up4Sale Jump
Incorporate 1PO
99 www .ebay .com/la

Butterfield & Butterfield

Kruse International

Billpoint
alando.de AG
(2)
3)
1600 180
5000
eBay
Great Collections:
10
eBay a-go-go:
eBay Cafe, AOL AOL Cafe

186



eBay
eBay Magazine
19.99
About Me:
My eBay:

eBay Go Global eBay

(4)

()

eBay
Tell-a-Friend:
RV
eBay

(6)
My eBay

eBay

PC

30

187

eBay



10

M
24

eBay

Safe Harbor

28

(®)
Enterprise 10000 Starfire
Enterprise 6500 Compaq
Proliant47 NT
Thunderstone Texis
8.0

Resonate Dispatcher

188



(9

Exodus

DS-3

Alibris, Bloomsbury

AboveNet

Exodus 200Mbps, Internap, Savvis
Uunet DS-3 1
SSL VeriSign

The Collecting Channel:

Collectors Universe:

Carclub.com: eBay

iEscrow:
Equifax:
Lloyds:
iShip.com eBay

Mail Boxes Etc:

Eastman Kodak: Kodak

AOL  AOL
First USA: eBay
eBay
Kinko’s: 900
eBay eBay

Kinko's

Carclub.com

eBay
4
eBay
Kinko's eBay
15 Kinko's eBay

189

DS-3

eBay



SkyTel Communication

eBay Cirkisys Motorola
3Com VI Web Clipping WorkSpot
(10)
9.99 0.25 25 5
10 24.99 0.50 25.01 1,000 2.5
25 49.99 1.00 1,000 1.25
50 2.00
25
2 49.95
2 eBay 8
OnSale
(11)
eBay
eBay
eBay
eBay
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(12)

Yahoo Amazon.com

(13)

200
99 12

eBay LA

(14)

25

20
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eBay

$11,400

eBay



mECOM

EUU

(ECOM)

WG
WG
WG
WG
WG
WG
WG
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Tel
E-mail

03-5531-0061
info@ecom.or.jp




